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http://www.amta.org.au

The following guidelines specify the correct
use of the MobileMuster brand to ensure it
is always used consistently.

If you require further information please contact
MobileMuster: mobilemuster@amta.org.au

These brandmark usage guidelines were
prepared by Aer Design: aerdesign.com.au
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Brand purpose
S Brand vision

Be the driving force for
sustainability in the mobile
technology industry in
Australia.

Eliminate mobile e-waste
in Australia.




Brand mission

Through education, advocacy,
and service, build the mobile
industry into a circular
economy.

Tone of voice & Personality

Trustworthy
Knowledgeable
Friendly
Approachable
Innovative
Australian



Positioning

MobileMuster is a free, not for profit
mobile phone recycling program for all
Australians. With us, you can recycle
your old, broken mobile phones,
chargers, and accessories easily

from home, or at one of our drop-off
locations all around the country.




Key product attributes/Features

—Accredited under the Australian
Government’s Recycling and Waste
Reduction Act 2020

—Thousands of drop-off points around the
country, so that most of the population
is within 10kms of a drop-off location

Brand Guidelines
August 2024

—Carbon neutral program

—Over $1M donated to charities
around Australia

—Supports education programs
for sustainability

—Free Postage for old mobile phones



Our brandmark
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Our brandmark

Brandmark

The MobileMuster brandmark is a graphic
comprised of the wordmark and icon.
This brandmark is trademarked.

The brandmark is a specifically drawn
artwork and should not be redrawn or
altered in any way. The brandmark should
always be reproduced using the master
artwork files.

There are two variations of the brandmark,
stacked and horizontal.

The icon can be used in isolation on
MobileMuster's social media channels
where there are other elements to help
the user recognise the brand.
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muster

Icon Wordmark

@ mobile @ mobilemuster

Stacked brandmark Horizontal brandmark

@

Icon only



Our brandmark

Mono

Where necessary, the mono (black) version
of the logo may be used. This format should
be limited to applications where the full
colour version is not suitable.

Reverse

There are also instances where the reversed
logo can be used. Ensure the background
never conflicts with legibility of the logo.
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Our brandmark

Minimum size

To ensure maximum clarity and legibility
at small sizes, a minimum size has been
determined for the brandmarks.
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26mm

Minimum size—Print

@ mobilemuster

55mm

mobile
muster

250px

Minimum size—Digital

@ mobilemuster

500px



Our brandmark

Clear space

To ensure prominence and legibility, the
brandmark must be surrounded by a clear
space. The clear space area is illustrated by
the rectangular box, which remains free of
all other logos, type and imagery. The clear
space is measured by the height of the m
in the word MobileMuster.

The clear space area indicates the minimum
area and should be increased wherever
possible.
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Our brandmark

Correct usage

To maintain a unified appearance the
brandmark must always be reproduced
consistently using the brandmark files
provided. Here are examples of how
not to treat the brandmark.
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Never stretch the brandmark.

mobile
muster

Never slant or distort the brandmark.

Never rotate or angle the brandmark.

} :6 Fi) Moy,
’husfgf

Never use the brandmark without the TM.

@ mobile
muster

Never place the brandmark on a
background that conflicts with legibility.

-
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Our brandmark

Partnership lockups

MobileMuster partners with industry mgsb‘li]eer o PT U S

bodies, charities and organisations that
do good. These partnerships align with
our values and often focus around
reusing mobile phones, social impact
and sustainability.

| mobile
Only the stacked version of the mus‘l,erm

MobileMuster brandmark should be
used in partnership lockups.

Equal sizing should be given to both
brandmarks, with no change to the
MobileMuster brandmark. mob“e

muster GO 9'6

The lockup has a keyline to delineate
the two logos.
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Our brandmark

Sound logo

MobileMuster has a short sound sequence,
a sound logo which is unique to the brand.
It is used at the end of assets using sound
ie. radio adverts or videos. It serves as the

acoustic equivalent of the visual brandmark.

It is often used in conjunction with an
animated version of the brandmark in
videos.
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Brand tools

Typography

The font used is Gibson and should be used
in all instances to maintain consistency. The

This is Gibson.

Gibson family can be used in all weights.

Use Gibson Light for body copy while
Gibson Medium is used to highlight
specific content. Gibson Semi Bold and
Bold is used for headings and Gibson
Heavy is usually reserved for campaign
messaging.

Gibson can be accessed through Adobe

Fonts or purchased via FontSpring.
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Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890;",./7><":1@#$% " &*()

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890;’,./?><":1@#$% " &*()

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890;",./?2><":1@#$% " &*()

Semi Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890;’,./?><":1a#$% " &*()

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890;",./?><":1@#$% " &*()

Heavy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890;",./?><":!1@#$%"&*()


https://fonts.adobe.com/fonts/gibson
https://fonts.adobe.com/fonts/gibson
https://www.fontspring.com/fonts/canada-type/gibson#licensing

Brand tools

Colour

The colour palette consists of primary and
secondary colours. To ensure consistent
colour reproduction use the given values
for the appropriate mode of production.

Primary colours

These are the main colours of the brand
and used consistently helps audience

recognise us.
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Primary

Black

Pantone Black
C=0M=0Y=0K=100
R=0G=0B=0
#000000

Dark Green

Pantone 343

C=87 M=50Y=68 K=48
R=18 G=69 B=61
#12443d

White
C=0M=0Y=0K=0
R=255 G=255B=255
i

Lime

Pantone 2296

C=18 M=0Y=66 K=0
R=216 G=255B=126
#333f3e

Grey

Pantone 429
C=38M=22Y=22K=4
R=162 G=170B=173
#A2AAAD

Custard

Pantone 7499
C=1M=2Y=15K=0
R=253 G=246 B=220
#fdfedc

Green

Pantone 361

C=77 M=0Y=100 K=0
R=44 G=179B=74
#2cb34a

Yellow

Pantone 0131
C=3M=4Y=54K=0
R=250 G=233B=143
#f9e98e



Brand tools

Secondary colours

These colours provide flexibility when
presenting a large variety of elements
or information or to create a unique

campaign.

MobileM Brand Guidelines
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Secondary

Grass

Pantone 2270
C=70M=0Y=72K=0
R=0G=208 B=124

#00d07c

Purple

Pantone 2125
C=63M=72Y=0K=0
R=141G=77 B=255
#8d4dff

Mint

Pantone 432

C=26 M=0Y=32K=0
R=97 G=255B=239

#61ffd4

Magenta

Pantone Purple
C=31M=88Y=0K=0
R=215 G=0B=202
#d600c9

Cyan

Pantone 0921
C=53M=0Y=20K=0
R=0G=255B=239

#00ffef

Red

Pantone 178
C=0M=76 Y=64 K=0
R=247 G=99 B=87
#f76357

Blue

Pantone 2132
C=93M=82Y=0K=0
R=24 G=68 B=177

#1844b]

Yolk

Pantone 2010
C=0M=31Y=95K=0
R=255G=183B=38
#ffo726



Brand tools

Graphic elements & Iconography Arrow graphic

The arrow graphic, derived from the
MobileMuster icon, is a recognised
element of the brand. It is often used with
a phone graphic to signify ‘recycle your
old mobile’.

lcons to enhance visual communication
and aid in comprehension. Icons should
be simple, recognizable, and consistent
with our brand aesthetic. Use them to
highlight key points and improve the
communication of information.
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Brand tools

Imagery

Imagery should reflect the personality of
MobileMuster. It should be approachable,
real and with a focus on action.

Imagery can show aspects of recycling
process and excess mobiles in storage.
Imagery that incorporates people is
preferred, and should reflect the diversity
of Australia.

MobileM Brand Guidelines
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Brand tools
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Brand tools

Tagline and Messaging

Messaging: Long

MobileMuster is the official mobile phone recycling program
of the telecommunications industry. Carbon-neutral and
accredited under the Australian Government’s Recycling
and Waste Reduction Act 2020.

With thousands of drop-off locations Australia-wide, you
can recycle your old phones, chargers, and accessories,
and do your part for the environment.

Do good for tomorrow, recycle your old phone today.

MobileMuster—Brand Guidelines
August 2024

Messaging: Medium

MobileMuster is the official mobile phone recycling program
of the telecommunications industry. With thousands of drop-off
points Australia-wide. Recycle your old phone today.

Tagline
Recycle your old phone with MobileMuster today.

23



Examples
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@ mobilemuster

The official'mobile phone
recycling program of the

telecommunications industry

Website

Recycle Now
MobileMuster’s website is a hub for every
Australian interested in recycling their old
mobile. It also has specific content for
workplaces and schools.

What we accept

At select Telstra, Optus and Vodafone stores, we also accept modems, home landline
phones, TV streaming devices, smart speakers, smart digital hubs (only Apple, Amazon,
Google products), smartwatches, smart pens, tracking tags and VR headsets (only Apple,
Amazon, Fitbit, Google products)

MohiloM Brand Guideli
August 2024




Corporate Pull up banner Media wall Annual report

Annual Report
mobile mobile
muster @ @ muster @

Recycle your phones today
Recycle your phones today

MobileM Brand Guidelines
August 2024




Retail
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Factsheet
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MobileMuster is the tel icati industry’s
product stewardship program. It is accredited by
the federal government and is 100% carbon neutral.
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